(Study Scheme - English)

Programme Title
Marketing and Communication

Study Scheme

Applicable to students admitted in 2014-15 and 2015-16

Major Programme Requirement

Students are required to complete a minimum of 60 units of courses as follows:

Units

1. Required School Package:

ACT2111, 4253, DMS2051, EC0O2011, 2021, 2121™, FIN2010, MGT2020, 27

MKT2010#
2. Required Courses:

DMS2030#, MAT10052, MGT3010, MKT3020#, 4040#, 4120# 18
3. Elective Courses:
@) 12 credits selected from the major elective list: 12

ACT2121#, 3153#, CSC1001, 1002, ECO3011#, 3010#, 3211#, 3160#,
3121#, IDE2097#, 3000#, 4000#, MGT3050#, 4010#, 4020#, 4188#, 4189+,
4270#, MKT3030#, 3050#, 3080#, 4020#, 4030#, 4060#, 4080#, 41104#,
4150#, 4910#, 4920#, STA2002, 3010, 3020, 4003, 4030
(b) One course selected from the following: 3
IDE4000#, MGT4010#, 4020#, 4188#, 4189#

Total: 60

Notes:

[1]  Students who have passed STA2001 will be exempted from EC02121.

[2] Students who have passed MAT1010 (or both MAT1001 and MAT2040) will be
exempted from MAT1005.

[3] Courses labeled as # will be included in the calculation of Major GPA for honors
classification.




(Study Scheme - Chinese)
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(Recommended Course Pattern - English)
Recommended Course Pattern

1. Sufficient units should be allowed in each term for students to fulfill the University Core Requirements, which
include: (i) 3 units of Chinese; (ii) 12 units of English; (iii) 1 unit of IT; (iv) 18 units of General Education; and
(v) 2 units of Physical Education and Health.

2. Programmes with different streams/concentrations are required to provide the recommended pattern for each
stream/concentration.

Major Programme Requirement of Marketing and Communication
Recommended Course Pattern Units
Z I | 1term
g ﬁ Required School Package: ECO2011, ACT2111
§ § Major Required: MAT1005 or MAT1010
P term
Required School Package: EC0O2121, FIN2010, MGT2020 9
S % 1% term
§_ Required School Package: ECO2021, MKT2010 6
< | 2" term
= Major Required: DMS2030, MKT3020 6
g S | 1% term
g ,:-,:_ Major Required: MKT4120 3
% g Major Elective(s): one course 3
S | 2 term
Required School Package: DMS2051
Major Required: MGT3010
> I | 1%term
% § Maj:or Requ-ired: MKT4040
5 é Major Elective(s): three courses
Sh 2" term
Required School Package: ACT4253
Major Elective(s): one course from IDE4000, MGT4010, 4020, 4188, 4189
Total (Major Requirement including School Package): 60




(Recommended Course Pattern — Chinese)
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Course List

I. Required School Package: for the School of Management and Economics

Course Code | Course Title (English) Course Title (Chinese) uUnit(s)
ACT2111 Introductory Financial Accounting E?IMF & 3
ACT4253 Business Ethics and CSR LRSI S 3
DMS2051 IT in Business Applications R ey R 3
EC0O2011 Basic Microeconomics RS Bl 3
EC02021 Basic Macroeconomics RS RLTE 3
ECO2121 Basic Statistics AR ELTE 3
FIN2010 Financial Management F 55 ! 3
MGT2020 Principles of Management SR 3
MKT2010 Marketing Management iEzkiEs 3
I1. Major required courses
Course Code | Course Title (English) Course Title (Chinese) Unit(s)
DMS2030 Operations Management FrE e 3
MAT1005 Mathematics for Business and F? H RS 3
Economics
MGT3010 Organizational Behavior A 1 B 3
MKT3020 Consumer Behavior 1? Y f“'r 3
MKT4040 Strategic Marketing B B h A 3
MKT4120 Marketing Research M1 3
I11. Elective courses
Course Code | Course Title (English) Course Title (Chinese) Unit(s)
ACT2121 Introductory Management [E2 rF’* “f%—-ru 3
Accounting
ACT3153 Business and Company Law R R 3
CSC1001 Introduction to Computer Science: | &1 fTEE I—E’fﬁilz PR 3
Programming Methodology
CSC1002 Computational Laboratory FHETES Hr R 1
ECO3011 Intermediate Microeconomic Theory | | 17k A #IRE RS 3
ECO3010 Law, Economics and Society G ARG 3
ECO03121 Introductory Econometrics hEI AR kqu 3
ECO03160 Game Theory and Business Strategy | ff % ==y s 3
EC0O3211 Quantitative Methods for Policy PR IF‘I FYETE ﬁij * 3
Evaluation
IDE2097 Entrepreneurship Practicum AIEH (- )
IDE3000 Entrepreneurship Apprenticeship | A 5 4l




IDE4000 Entrepreneurship Capstone Al AR E 3

MGT3050 Reading for Excellence for A I‘Eﬁﬁ I .
Economics and Finance 11

MGT4010 Business Policy and Strategy {3 G 3

MGT4020 Case Study 155 3

MGT4188 Internship / Practicum / Research B 3

MGT4189 Entrepreneurship Practicum Al 3

MGT4270 Current and Regional Issues in PR = P LR Ak S ]
Supply Chain and Logistics H 3
Management

MKT3030 Integrated Marketing R R 3
Communication

MKT3050 Global Marketing BUERETE 3

MKT3080 Strategic Media Planning WG [ I PR 3

MKT4020 e-tailing and Retailing FEE PR FE 3

MKT4030 Service Marketing IRl S 3

MKT4060 Visual Design for Marketing 113 EvEfipny Bt 3

MKT4080 Digital and Social Media Marketing fiﬁﬁﬁ’ﬁ%‘??%ﬁi 3
Strategy

MKT4110 Strategic Brand Management SSHE b R

MKT4150 Pricing Strategy LT

MKT4910 Problems in Contemporary ’é'[ B ’?’q f’[ FHIkE )
Advertising

MKT4920 Strategic Out-of-Home Media IS =1 91 ﬁ%*ﬁ%’?} f | )
Advertising

STA2002 Probability and Statistics 11 Mok W kst (2) 3

STA3010 Regression Analysis ABIES 53 M 3

STA3020 Statistical Inference AR 3

STA4003 Time Series [ P51 3

STA4030 Categorical Data Analysis AR e G T A 3




